
What was the challenge?
Sentosa Island is Singapore’s premier resort destina-
tion for locals and tourists alike, welcoming close to 
twenty million visitors per year. Attractions include 
beaches, hotels, sport and leisure activities, and a 
Universal Studios theme park. Despite being a world-
class destination, research revealed that the existing 
wayfinding system had become ineffective and was 
limiting the visitor experience.
The arrival points did not provide a welcome to guide 
visitors, and languages had not been included consis-
tently. Furthermore, the scale of the site and changes 
in topography meant destinations were perceived 
to be further apart than they were in reality. This, 
combined with a lack of adequate information and 
ad hoc wayfinding, had become an obstacle to fully 
experiencing and exploring the island.
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What was the solution?
Applied Information Group set out to overcome these 
obstacles to exploration by increasing awareness of 
the many offers, activities and locations. We simpli-
fied the communication of routing and connected the 
island with a clear wayfinding system and accurate 
information to support visitors from their arrival 
throughout their whole visit.
The extensive wayfinding sign suite has been desig-
ned to integrate vehicular and public transportation, 
alongside beach and trail signs to promote walking 
and cycling, allowing visitors to move around the 
island easily. 
With its natural palette, the map design integrates 
with the tropical environment, while other types of 
signage reflect a more colourful and vibrant tone in 
keeping with Sentosa’s brand identity as the State of 
Fun.
What was the effect? 
The new wayfinding system has enhanced the overall 
experience of Sentosa Island, encouraging users to 
explore and discover all parts of the Island. With ac-
curate information provided at their first touchpoint, 
whether arriving by car or public transportation, 
visitors can now make an informed choice about how 
to spend their time on Sentosa. The signage ensures 
better movement across the island and is increasing 
travel by foot and other multi-modal options, as the 
disconnection and perception of distance has been 
overcome by the new design. 
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